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) =X+ 7% (inexpensive) — &#k% (luxury)
H38w (powerful) — 54 L (weak)
#7=\ (cool) — AW (warm)
8%\ (bright) — B (gloomy)
{&Hif (traditional) — 4> (modern)
BH#RE (curved) — EHRE (linear)
TFa% (vulgar) — ER%E (elegant)
FHPLT (legible) — FHIZ< W (illegible)
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BhHHD (attractive) — fAHA %4\ (unattractive)
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