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1 aura 4 6 angle 1 6 dress 1 6 million 1
2  exquisite 4 6 anniversary 1 6 every 1 6 partner 1
3 cycle 3 6 back 1 6 eye 1 6 soft 1
3 within 3 6 base 1 6 flaw 1 6 strong 1
5 resilience 2 6 change 1 6 glow 1 6 test 1
5 spot 2 6 (;omplex 1 6 immaculate 1 6 unit 1
6 already 1 6 condition 1 6 immune 1 6 video 1
6 restore 1 6 deep 1 6 impact 1
6  superb 1 6 destiny 1 6 infuse 1
6 ultimate 1 6 down 1 6  makeup 1
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(1) new aura skin

(2) exquisite aura foundation
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(3) because the beauty is already in you
(4) soft radiance from within

(5) restores an immaculate condition
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1. RELZHERIZLLTOM@Y ThH S : Siam Paragon (http//www.siamparagon.co.th),
Terminal 21 (http*//www.terminal21.co.th/), Emporium Department Store
(http//"www.emporium.co.th/)
2. AELELUSIILUTOEY TH5H, WIinbh ¥ A BMkRE#H L7z, : Vogue Thailand
(http://www.vogue.co.th/), ELLE Thailand (http:/www.ellethailand.com/), Marie Claire
Thailand (http://www.marieclairegroup.com/)
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