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Teaching English for specific purposes (ESP) to design students
Public-speaking training with movies
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This paper reports on teaching English for specific purposes (ESP) to students in the School of Design. In the class,
“Academic English 3” for students studying design, the movie entitled “The Devil Wears Prada” and a design technique
textbook were used in order to motivate students to learn English. In the thirteenth and fourteenth week, each group of
students (3-4 people per group) chose a few movies and design techniques and made a presentation concerning how the
design techniques were used effectively in movies. Each group was required to submit a script (500-1000 words) and
slides (10-20 pages) for the presentation. We analyzed the submitted scripts (12,241 words), focusing on the choices of
design technique and lexical choices of each speaker quantitatively with respect to frequency levels based on
“JACET8000”. The results showed that the students frequently chose design techniques such as “Rule of Thirds” and
“Color” to explain how these techniques were used in movies. It was also found that they tended to avoid difficult
words and chose basic vocabulary instead, using design terminology in some sentences in order to explain the
terminology itself and/or how the design techniques were used effectively in movies. These results suggest that
public-speaking training with movies and designs provided the students with opportunities to extend both their
specialized knowledge of design and their linguistic knowledge of English.
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Rule of Thirds (=4>E¥:)
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Cathedral Effect (77 FJ L %0%E)

Face-ism Ratio (7 = — A R)

Top-Down Lighting Bias (=77 FREA D 5 A#l)

Horror Vacui (Z= 8] 724i)

Red Effect (FRDZHE)
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“categorize,” “dissimilar,” “deform,

1. “Rule of Thirds” is a technique that creating balanced position for primary elements of screen.

2.  The graph shows that “Rule of thirds” has some effects that describe relationship of characters
and keep balance of screen.

3. Horror vacuit and the rule of thirds has been used in various category of the movie until now
from a long time ago.

4. That’s how rule of thirds is used effectively not only static scene but also dynamic one.

5.  Rule of thirds is to locate something along the line which separated the screen of the movie into

three.
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